Food Network is Canada’s favourite destination for entertaining and 
inspiring food-related experiences. From engaging, passionate chefs to 
dramatic culinary competitions and behind the scenes access to the food 
industry, Food Network serves up an appetizing schedule showcasing 


popular programs from Canada, the U.S., Britain and around the world. 
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DIGITAL INITIATIVES, STATISTICS AND INNOVATIONS 


60% of Foodnetwork.ca’s visitors are A18-49 (Index 115 
vs. Total Internet) and almost one-fifth (18%) of visitors 
are Moms 25-54 (Index 186 vs. Total Internet) 


Top Chef Canada returns to ha 
foodnetwork.ca for a third season ; 
in March 2013. The online success 
generated more than 1,200,000 
video views and 840,000 page views 
during its second season run. The 
premium show site will feature full- 


Top Chef Canada 
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episode streaming, winning recipes, me 
and more! A 


for Canada’s most delicious food in 
the second season of You Gotta Eat 
Here! The top ranked foodnetwork.ca 
program delivered a monthly average of over 60,000 video 
views during its debut season. Along with full-episode 
streaming, the show site will feature mouth-watering 
recipes showcased in the program 


John Catucci continues his quest | oA TEF: 


Eat St. 


Donut Showdown, the competitive series in which 
bakers from across North America compete for the 
title of Donut Master, debuts on foodnetwork.ca in the 
spring of 2013 


Don't miss opportunities to get involved in our popular 
Easter Guide featuring great recipes and menu ideas! 


` 4 - Foodnetwork.ca averages: 

Food Factory a 518,000 Unique Visitors/Month 
oie) et Gnade 4,400,000 Page Views/Month 

406,000 Video Views/Month; up 16% YoY 


Source: Unique Visitors and Profile data-comScore Inc. Media Metrix, November 2012, 
3-month average data, Total Canada, 2+ online audience. 

z Page View and Video Data-Omniture Site Catalyst, November 2012, 3-month average 

Dinner Party Wars data. 

Top Chef Canada Page View and Video Data-Omniture Site Catalyst, Cumulative sum 
from week of March 11, 2012 to week of June 3, 2012. 
You Gotta Eat Here! Video Data- Omiture Site Catalyst, Monthly Average (February 2012 
to July 2012). 
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new seasons continued 


16 chefs you know and love are competing to win $50,000 for their favorite charitable 
organization. 


Aspiring chefs compete in the ultimate multi-month job interview. Alton Brown, Bobby 
Flay and Giada De Laurentiis will each coach five finalists through the intense culinary 
competition, each striving for one of their own to make it into the network's lineup. 


This is The Great Food Truck Race...where seven real teams representing the country’s 
best food trucks hit the road. Each week, the teams that sell the most food race on to the 
next episode. The losing team drives home. In the end, one food truck remains...and the 
team behind the wheel and the grill wins the $50,000 grand prize. 


It's cupcake vs. cupcake in Food Network's tastiest competition yet! Each week on 
Cupcake Wars, four of the country’s top cupcake bakers face off in three elimination 
challenges until only one decorator remains. The sweet prize: $10,000 and the 
opportunity to showcase their cupcakes at the winning gig. 


Cupcake Wars 
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Diners, Drive-Ins and Dives 
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new episodes 


Each week, four chefs compete before a panel 

of expert judges and turn baskets of mystery 
ingredients into an extraordinary three-course 
meal. Course by course, the chefs will be 
“chopped” from the competition until only one 
winner remains. The challenge? They have seconds 
to plan and 30 minutes to cook an amazing course 
with the basket of mystery ingredients given to 
them moments before the clock starts ticking! 


-= 


Chopped 


Diners, Drive-Ins and Dives are popular again thanks 
to faithful baby boomers, a slew of younger fans and 
a whole new generation of owners. Join Guy Fieri as 
he visits some of these classic “greasy spoon” spots! 
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Demographic Profile 
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